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Appendix 10 Extract from Northstowe Retail
Capacity and Impact Report,
DTZ, December 2007
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Appendix 11 NLP Retail Capacity Data
Assumptions
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Data Assumptions

Growth Rates

Experian’s EBS national expenditure information has been used to forecast
expenditure within the study area in the short term (2010 to 2013). Experian’s
forecasts are based on an econometric model of disaggregated consumer
spending. This model takes a number of macro-economic forecasts (chiefly
consumer spending, incomes and inflation) and uses them to produce
forecasts of consumer spending volumes, prices and value, broken down into
separate categories of goods. The model incorporates assumptions about
income and price elasticities.

For longer term projections Experian provide forecast growth rates and trend
line projections. Experian’s average annual growth forecast for the period 2014
to 2018 is 0.5% for convenience goods and 3% for comparison goods. The
ultra long term trend line annual growth rates are 0.6% for convenience goods
and 5.9% for comparison goods.

We believe the Experian’s lower EBS growth forecast rates for 2011 to 2013
reflect the current economic circumstances and provide an appropriate growth
rate for the short term. In the longer term it is more difficult to forecast year on
year changes in expenditure. Experian’s longer term growth forecasts (0.5% and
3%) are relatively cautious based on past growth rates. The ultra long trend line
projection for comparison goods (5.9%) is relatively optimistic. We believe long
term growth (after 2013) is likely to fall within this range and therefore we
adopt the mid-point growth rate between Experian’s lower growth forecast and
the higher trend line projections. The mid-point annual growth rates adopted
after 2013 are 0.55% for convenience goods and 4.45% for comparison goods.
In our view these mid-point growth rates provide the most appropriate average
growth rate following the economic recovery. These growth figures relate to real
growth and exclude inflation.

Special Forms of Trading (SFT)

Special Forms of Trading (SFT) or non-store activity is included within Experian’s
Goods Based Expenditure (GBE) estimates. SFT includes other forms of retail
expenditure not spent in shops e.g. mail order sales, some internet sales,
vending machines, party plan selling, market stalls and door to door selling.
SFT needs to be excluded from retail assessments because it relates to
expenditure not spent in shops and does not have a direct relationship with the
demand for retail floorspace. The growth in home computing, Internet
connections and interactive TV may lead to a growth in home shopping and may
have effects on retailing in the high street. Experian information suggests that
non-store retail sales in 2010 is:

 7.4% of convenience goods expenditure; and

 11.7% of comparison goods expenditure.
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Experian predicts that these figures will increase in the future.

Experian recognises that not all of this SFT expenditure should be excluded
from a retail capacity analysis, because some of it relates to internet sales
through traditional retail businesses, rather than internet companies. The
turnover attributable to e-tail through retail businesses is included in the
company average turnovers, and therefore expenditure figures should not
exclude this expenditure. Experian has provided adjusted deductions for SFT
and projections. These projections have been used to exclude only e-tail
expenditure attributed to non-retail businesses, which will not directly impact on
the demand for retail floorspace.

The adjusted figures suggest that SFT sales in 2010 is:

 3.7% of convenience goods expenditure; and

 8.8% of comparison goods expenditure.

The projections provided by Experian suggest that these percentages could
increase to 5.9% and 12.7% by 2016.

Home/electronic shopping has also emerged with the increasing growth in the
use of personal computers and the Internet. This study makes an allowance for
future growth in e-tailing based on Experian projections. On-line shopping has
experienced rapid growth since the late 1990s but in proportional terms the
latest available data suggests it remains a small percentage of total retail
expenditure. Recent trends suggest continued strong growth in this sector, but
Experian’s projections suggest this growth will level off by 2016/17.
Experian’s September 2011 figures suggest that the growth in e-tailing has to a
certain extent been at the expense of other forms of home shopping such as
catalogue and mail order shopping.

Growth in Turnover Efficiency

The potential for existing convenience floorspace to increase its turnover
efficiency in real terms in the future has been considered. Retail studies should
assess the potential for existing floorspace to increase its productivity in the
future. Historically limited or no growth in turnover density has been assumed
by most retail planners for convenience floorspace. Experian suggest there
could be a reduction in convenience efficiency in the short term, then 0.4% per
annum growth is recommended between 2014 to 2018 and 0.2% thereafter
(Source: Experian Retail Planner Briefing September 2011). The reduction in
turnover efficiency in the short term is expected to cancel out longer term
growth, therefore no change in convenience goods turnover efficiency is
assumed in this study.

Recent information provided by Experian (September 2011) recommends
turnover efficiency growth of 1.7% per annum for the period after 2013, in line
with the post economic recovery expenditure growth rates. We have assumed
no growth in turnover efficiency in the short term up to 2013, reflecting
Experian’s lower expenditure growth forecasts (an average of 1.4% per annum).
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Appendix 12 Extract from Breckland Retail
and Town Centre Study, NLP,
2010;
Plan Showing Location of
Lakenheath; and
Extract from Forest Heath
Retail and Town Centre Study,
GVA Grimley, 2006
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